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Carbon Neutral is the ultimate claim for business sustainability.

The idea of organizations becoming carbon neutral is relatively new. How does one become carbon neutral?
Typical approaches include energy reduction (direct and indirect), use of alternative energy and offsetting.
This of course is a great starting point, but there are specific approaches to becoming carbon neutral and
maximizing your carbon reduction program.

This session is filled with case studies from several leading organizations. Within this course attendees will
discover the true ROI of a successful carbon reduction program and the future benefits of being carbon
neutral. This will be accompanied by a brief introduction to the carbon trading market.

Content & Takeaways:
- Best practices for becoming Carbon Neutral
- Measuring ROI of being Carbon Neutral
- Competitive advantages gained and how to maximize

Carbon Reduction Processes

Limit Energy &
Emissions

Implement
Renewable &
Green Energy

Utilize Carbon
Offsetting

ROI of Being Carbon Neutral

Energy Efficiency Reduced Waste Costs
Brand Value Risk Reduction
Improved Stakeholder Relations Productivity
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About the presenter:
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Lisa Nelowet Grice is an internationally known expert in GHG management, accounting, and trading. She
has more than 20 years of experience advising industry associations, local governments, and the California
Climate Registry, in addition to private sector clients across a broad range of industries that include
manufacturing, power, and food products. She was recently interviewed by Forbes and Industry Week
magazine on carbon footprint and greenhouse gas reduction issues. She is actively involved in monitoring
the development of climate change issues and implementing GHG management and sustainable operations

programs.

About Altamont Group:

Who Should Attend:

Altamont Group’s purpose is to provide the best online trainings dedicated to sustainable C-Level Executives

business practices. We work with expert industry leaders with proven track records of
success in order to drive organizational change. Our trainings are the product of in-depth

research in current trends and best practices.

Operations
Finance & Budgeting
Office Managers

Altamont Group is dedicated to answering the needs of today’s companies and | hai
organizations. Please contact us with any training, consulting or recruitment requests. Supply Chain
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Strategic Planner
Sustainability Teams

Take advantage of this great learning opportunity for your entire team. Ask about
our group rate of $595 for five attendees.

Registration

Single Attendee: $ 299

Additional Attendee: $99

Course CD: $ 149
Online:

Register online using our secure online registration at:

www.altamont-group.com/register

Or by email at:
register@altamont-group.com

By Phone:

Phone: 510-652-1624
Fax: 510-380-7377

By Mail:

Altamont Group
Attn: Registration
2625 Alcatraz Avenue, # 341
Berkeley, CA 94705

NAME

TITLE

COMPANY

MAILING ADDRESS

CITY STATE ZIP

TELEPHONE/FAX

EMAIL
For Credit Card Orders

L vISA [J MasterCard L] American Express

Name on Card:

Card Number

Expiration Date *CVC No.

*The CVC is the three digit number at the end of the signature strip on the back of a
Visa or Mastercard. For AmEXx, the CVC is the four digit number on the front of the
card.
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